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Executive summary 

This document outlines the design and implementation of the COGNIFOG website, including the methodology 

used and initial material for internal and external communication activities such as templates and other 

supporting documents. The website is ready and publicly available at https://www.cognifog.eu/. 

Additionally, the administration procedure is also described in the document. The content of the website will 

be continuously updated with dissemination material (i.e. newsletters, publications, results, etc.) until the 

completion of the project. 

The document is divided into the following chapters: 

The document begins with an introduction in Chapter 1, as it pertains to the objectives and work completed 

under Task 6.1: Dissemination, Communication and training activities, led by eBOS. 

Chapter 2 provides an overview of the project's website, including information on the development 

methodology used and content and screenshots for each page. It also includes instructions on how to manage 

the website, including updating content, adding or removing pages, and information on the website's privacy 

and cookies policy. 

Chapter 3 delves into the project's social media presence, showcasing screenshots of the project's various 

accounts, providing an in-depth look at the different platforms being used to disseminate information about 

the project and engage with stakeholders. It allows readers to understand the strategy behind the project's social 

media efforts and assess the effectiveness of the project's online outreach. 

Chapter 4 delves deeper into the project's branding identity, providing a comprehensive examination of the 

logos, visuals, and key documents-templates that define the project's image and message. It is an essential 

chapter to understand how the project positions itself, how the project's visual identity is consistent across all 

materials and how the project's key messaging is conveyed. This chapter also provides insight into the design 

choices that were made and how they align with the project's goals and objectives. 

Lastly, Chapter 5 presents a brief summary and conclusion of the entire report.  

https://www.cognifog.eu/
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1 Introduction  

The deliverable "D6.1 Project website and social media presence" is part of the COGNIFOG project's "Work 

Package 6: Impact Creation" and focuses on the development of COGNIFOGôs visual identity, including a 

logo and style guidelines for both online and offline publications, such as the project website, presentations, 

technical reports, and other promotional materials. This activity is aligned with the Grant Agreement's 

objective 08 of "creating high impact by promoting the use of Cognitive-Fog through wide dissemination and 

communication (D&C) means, standardization and clustering actions and exploit its key results to ensure 

sustainability and trust over a wide edge ecosystem addressing diverse industries." 

The deliverable establishes COGNIFOGôs web presence and visibility as an important aspect of the project's 

dissemination efforts. The website was launched in January 2023 and will be continuously updated throughout 

the project's duration until its completion in December 2025. To support knowledge dissemination and impact 

creation, all public deliverables will be published on the website after final review by the European 

Commission reviewers and the website and its content will remain available for at least 2 years after the 

conclusion of the project. 

1.1 Mapping Projectsô Outputs 

The purpose of this section, is to map COGNIFOG Grand Agreement (GA) commitments, both within the 

formal Deliverable and Task description, against the projectôs respective outputs and work performed. 

Table 1: Adherence to COGNIFOG GA Deliverable and Task(s) descriptions.  

COGNIFOG Task 
Respective document 

chapter(s) 
Justification 

Task T6.1: Dissemination, 

Communication and training 

activities 

 

ñdevelopment of a coherent 

strategy carefully designed to 

deliver outreach, exploitation, 

dissemination, communication, 

and training activities of the 

project that will ensure a lasting 

and effective wide scale impact. 

The strategy will (i) identify 

opportunities for outreach and 

engagement throughout the 

project and will plan appropriate 

activities related to the different 

work packages of the project; (ii) 

include information about the 

visual identity of the project for a 

high recognition value, proper 

use of images, a partnersô 

channels table, and a monitoring 

and tracking tool; (iii) address 

regular feedback loops of the 

outreach and communication 

process to the work packages, as 

well as the identification of 

specific KPIs for communication, 

dissemination and exploitation to 

Chapter 2: Project website 

 

Chapter 3: Social Media 

Networks 

 

Chapter 4: Project Branding 

Identity 

The deliverable provides a 

detailed overview of the project's 

visual identity, including the 

logo, website, social media 

accounts, and various templates 

for deliverables, meeting reports, 

and minutes. It includes: 

 

¶ A description and screenshots 

of the COGNIFOG website 

¶ Information on 

COGNIFOG's social media 

accounts and their use 

¶ The methodology used in 

designing and implementing 

the website 

¶ Information on how the 

website is managed and 

administered 

¶ The project's logo and 

various templates for 

documents 



D6.1: Project website and social media presence  
 

 Grant Agreement: 101092968 -13- 

 

be monitored along the project. 

After the strategy definition, this 

task will focus on actual 

implementing the dissemination 

and communication strategy, 

develop and deploy information, 

tools, channels and platforms for 

the targeted stakeholders, and 

engage in wider dissemination of 

the content developed within the 

project. The communication 

activities will focus on a 

transdisciplinary approach to 

stakeholder relationships to 

promote the actions of the project 

EBOS will be responsible for 

the design, development and 

maintenance of the projectôs 

website and social media 

channels. EBOS with the support 

of all consortium partners will 

also disseminate key projectôs 

results towards their wide range 

of clusters and associations as 

specified in Sections 2.2.1 and 

2.2.2. 
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2 Project Website 

This section outlines the COGNIFOG website, a critical tool for the project's public representation. The 

website has been designed to be both visually striking and interactive, utilizing cutting-edge technology such 

as WebGL-powered dynamic 3D graphics and embedded content to enhance the user experience. The website 

is an essential part of the project's communication and dissemination efforts, acting as a hub for information, 

resources, and updates related to the project. The website can be accessed at https://www.cognifog.eu/. It is 

built to be user-friendly and responsive, ensuring that it can be accessed easily on any device and browser, 

making the project's information easily accessible to all stakeholders. 

2.1 Methodology for websiteôs construction and development 

The COGNIFOG official website was developed with user interface design principles and Grant Agreement 

requirements in mind. The website's modern interface incorporates the latest best practices in design to ensure 

compatibility across multiple browsers and devices. The interface is fully responsive and user-friendly, 

providing a seamless experience for visitors regardless of the device they use to access the website. The design 

and implementation process followed a user-centered approach, resulting in an organized and practical 

interface. The website has been evaluated by partners for both its content and usability, using Nielsen's 

usability heuristics [1]. 

The following GUI Design Principles1 were adopted in the COGNIFOG website interface design and 

implementation: 

¶ Clarity : The interface is visually, conceptually, and linguistically clear. 

¶ Comprehensibility: The interface is intuitive, and the flow is easy to learn; 

¶ Consistency: The interface looks, acts, and operates in a consistent manner; 

¶ Control : The user controls the interaction, and in particular: 

o Actions result from explicit user requests; 

o Actions are performed quickly; 

o Actions can be interrupted or terminated; 

o The user is never interrupted by errors; 

¶ Efficiency: 

o The design minimises userôs eye and hand movements; 

o Transitions between various system controls flow easily and freely; 

o Navigation paths are as short as possible. 

¶ Simplicity : 

o Provide as simple interface as possible; 

o Common actions are made simple; 

o Uniformity and consistency are provided throughout the website. 

The COGNIFOG website has been developed using advanced technologies such as HTML52, CSS3 and 

JavaScript3, to ensure a responsive design, cross-browser functionality, and multi-device compatibility. These 

technologies allow the website to adapt to different screen sizes and resolutions, ensuring that the website is 

easily readable and navigable on any device, from smartphones and tablets to desktops and laptops. 

Additionally, the use of these technologies allows the website to be compatible with multiple browsers, making 

it accessible to a wider audience. The website is built with the latest web standards, ensuring that it is both fast 

and secure. 

                                                      
1 https://en.wikibooks.org/wiki/GUI_Design_Principles 
2 https://www.w3schools.com/html/html5_intro.asp 
3 https://www.w3schools.com/js/ 

https://www.cognifog.eu/
https://en.wikibooks.org/wiki/GUI_Design_Principles
https://www.w3schools.com/html/html5_intro.asp
https://www.w3schools.com/js/
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The COGNIFOG website has been created to serve as the primary platform for disseminating information 

about the project to interested stakeholders. The website: 

¶ Provides an overview of the project and its goals, 

¶ Describes the system that will be implemented and the results and challenges to be addressed, 

¶ Serves as a recruitment tool for additional stakeholders, 

¶ Keeps visitors informed about the project's progress, upcoming events, and public 

documents/deliverables. 

2.2 Website Content 

2.2.1 Website Structure 

 

Figure 1 shows in a diagram the sitemap of the initial working version of COGNIFOG website: 

 

Figure 1 - Structure of the COGNIFOG website 
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2.2.2 Home page 

The first thing that a user sees when they visit the COGNIFOG website is the homepage is. It has been designed 

using the long-scrolling page concept to give website visitors an immediate sense of the website's content. The 

Home Page is a one-stop destination for all the information about the project, with several sections that provide 

an overview of the project, its objectives, the latest news, the project consortium, and contact information. 

The header of the homepage features the main navigation menu and links to the project's social media channels. 

The navigation menu is consistent across all webpages, and the project logo also serves as a link back to the 

homepage. This design ensures that users can easily find the information they are looking for, and navigate the 

website with ease. The website is designed to be user-friendly and intuitive, making it easy for visitors to find 

what they need and learn more about the COGNIFOG project. 

 

Figure 2 - COGNIFOG Website - Home page 1/4 
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Figure 3 - COGNIFOG Website - Home page 2/4 

 

Figure 4 - COGNIFOG Website - Home page 3/4 
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Figure 5 - COGNIFOG Website - Home page 4/4 

2.2.3 óAboutô page 

The "About" page of the COGNIFOG website provides a brief overview of the project, and it is accessible via 

a drop-down menu that also includes options leading to other sub-pages, such as the "Background & 

Motivations", "Concept & Methodology", ñObjectivesò and "Consortium." All the information on the website 

is aligned with the COGNIFOG Description of Action (DoA). 

The "Background & Motivation" page provides an overview of the current technological landscape in the field 

of Internet of Things (IoT) and edge technologies. It highlights the recent advancements and innovations in 

these areas, as well as the challenges that the project aims to address. This page provides context for the 

research and development work that will be undertaken, the motivation behind the project, and it sets the stage 

for the rest of the website's content by providing a deeper understanding of the problem space that the project 

is working to solve. 

The ñConcept & Methodologyò page presents the framework that provides the foundation for the project's 

goals and objectives and explains what the project is trying to achieve, how it will achieve it, and what 

resources and methods will be used to achieve it. The page also features information regarding he 

methodology, procedures and techniques that will be used to carry out the project and achieve the project's 

goals and objectives. 

The "Objectives" page presents an overview of the four key objectives of the project.  

The "Consortium" page features information about the project coordinator and the other members of the project 

consortium. Each partner is represented by their logo, and by clicking on the plus sign next to their name, a 

brief introductory text will appear. Clicking on the partner's logo will open their official website in a new 

browser tab. The design of the consortium page makes it easy for the visitors to learn more about the partners, 

their roles and responsibilities in the project, and easily access their website for more information. 
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Figure 6 - COGNIFOG Website - About page 
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Figure 7 - COGNIFOG Website - Background & Motivation page 
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Figure 8 - COGNIFOG Website - Concept & Methodology page 
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Figure 9 - COGNIFOG Website - Consortium page 

2.2.4 óUse Case & Trialsô page 

The óUse Cases & Trialsô page provides information regarding the three representative use cases that will be 

deployed within the framework of the COGNIFOG project to help validate the COGNIFOG platform and 

related technologies, and evaluate its performance and key benefits. The three use cases are the following: 

- Use Case #1: Collaborative missions in urban areas, led by THALES. 
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- Use Case #2: E-health services in the Edge-Cloud Continuum, led by TMA. 

- Use Case #3: Automated Edge-Cloud Continuum for smart manufacturing, led by LMS (see figure 

below) 

 

Figure 10 - COGNIFOG Website - Use Cases and Trials page 
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2.2.5 óDissemination & communicationô page 

The óDissemination & Communicationô page includes all the on-going dissemination and communication tools 

and channels the consortium will be using for disseminating COGNIFOG and its results:  

¶ Public Deliverables  

¶ Workshops, Webinars & Demos Leaflets & Brochures 

¶ Publications 

¶ Brochures & Flyers 

¶ Press Releases 

¶ Newsletters ï this page allows visitors to subscribe to the newsletter by adding their e-mail and full 

name. 

¶ Videos & Interviews 

The content of these pages will be updated during the project, with the pertinent dissemination material as soon 

as it is produced. 

 

Figure 11 - COGNIFOG Website - Dissemination & Communication page 
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2.2.6 News & Events 

Under this page, the visitor can see all the news about the project, the important meetings etc. This section of 

the website will be constantly updated according to the activities of the partners of the project. At the moment 

the visitor can read the first post of the project about the Kick-off Meeting (KOM) meeting in January. By 

pressing the post, a new window opens with the whole text and photograph. 

The "News & Events" page offers an up-to-date view of all the latest developments and happenings related to 

the project. This section of the website is constantly updated with new information, providing visitors with a 

real-time look at the project's progress and activities. Visitors can read the latest posts about important 

meetings, events, and milestones, such as the Kick-off Meeting (KOM), which was held in January. Each post 

includes a detailed description of the event and relevant photographs, allowing visitors to get a more in-depth 

understanding of the project. By clicking on a post, a new window opens with the whole text and photograph, 

providing visitors with easy access to more detailed information. The design of this page makes it easy for 

visitors to navigate and find the information they need, keeping them informed and engaged with the project's 

progress. 

 

Figure 12 - COGNIFOG Website - News & Events page 
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2.2.7 óContact Usô page 

The Contact Us page offers an easy and convenient way for visitors to reach out to the project management 

team. It features a user-friendly contact form that allows visitors to provide their contact information, such as 

their full name, phone number, email address, and the message they would like to send. Additionally, the page 

includes a GDPR compliance feature, where visitors are required to confirm that they have read and understood 

the website's Privacy Policy before submitting their message, ensuring the protection of personal data. 

 

Figure 13 - COGNIFOG Website - Contact Us page 



D6.1: Project website and social media presence  
 

 Grant Agreement: 101092968 -27- 

 

 

2.3 Privacy Policy and Cookies Policy 

An ôAccept Cookiesô option is available in the bottom of the óHome Pageô when loading the website for the 

first time. This is powered by the WordPress GDPR Cookie Compliance plugin4. The entire policy which is in 

alignment with the EU General Data Protection Regulation (GDPR5) can be found at the bottom of the óHome 

pageô by clicking on the tab óPrivacy Policyô and óTerms of useô. 

The privacy policy (Annex I) of the COGNIFOG website is part of the websiteôs Terms of Use and concerns 

processing of personal data within the project due to the operation of the website. This policy covers personal 

data that the visitor provides to the project with through the website, and the personal data that they see on the 

COGNIFOG website. It describes how the project is committed to processing personal data responsibly, 

securely, and proportionately throughout its activities, in compliance with the EU General Data Protection 

Regulation (GDPR) 679/2016. The visitors can read the privacy policy at the bottom of the page next to the 

Terms of Use. 

                                                      
4 https://wordpress.org/plugins/gdpr-cookie-compliance/ 
5 https://gdpr-info.eu/ 

https://wordpress.org/plugins/gdpr-cookie-compliance/
https://gdpr-info.eu/


D6.1: Project website and social media presence  
 

 Grant Agreement: 101092968 -28- 

 

 

Figure 14 - COGNIFOG Website - Privacy Policy page 1/4 
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Figure 15 - COGNIFOG Website - Privacy Policy page 2/4 
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Figure 16 - COGNIFOG Website - Privacy Policy page 3/4 
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Figure 17 - COGNIFOG Website - Privacy Policy page 4/4 

The Cookies policy (Annex II) was also reviewed and finalised in collaboration with the project coordinator. 

Visitors of the COGNIFOG website can read the cookies policy as soon as they enter the website and accept 

the terms. This short text explains what a cookie is, the types of cookies, the website cookie retention policy, 

how to control cookies, how to find further information, as well as changes to the cookies policy.  

 

Figure 18 - COGNIFOG Cookies consent popup 
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Figure 19 - COGNIFOG Website - Cookies Policy 
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2.4 Online presence management and monitoring 

2.4.1 Website administration  

This chapter describes the administration site of the COGNIFOG website. The website has been built using 

WordPress6 (version 6.1.1). WordPress is a web-based software widely used for website designs with emphasis 

on accessibility, performance, security, and ease of use. WordPress is GDPR compliant and offers a large 

database of plugins to be used, which are always updated with new trends and user friendly. The WordPress 

platform is hosted by Bluehost7, a web hosting solutions company. Bluehost installs the latest version of 

WordPress so all the recent features are available in the COGNIFOG website. WordPress is the first Content 

Management System worldwide that also gives the opportunity to the user to custom the content by using a 

variety of free templates and functionalities. 

The figure below illustrates the welcome/main page that is displayed once the administrator logs in to 

WordPress. The navigation menu (on the left of the website) helps the administrator easily navigate through 

the different categories of the COGNIFOG website. 

 
Figure 20: WordPress welcome page 

Using WordPress version 6.1.1, the administrator can create a new page, rename a page or delete an existing 

page along with the option to change the content of an existing page, choosing óPagesô and óEdit with 

Elementorô option.  

                                                      
6 https://wordpress.org/about/  
7 https://www.bluehost.com/about 

https://wordpress.org/about/
https://www.bluehost.com/about
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Figure 21: WordPress- Edit pages 

The administrator can view the page, and change the title of an existing page by choosing the óQuick Editô 

option and they may also add a new page by choosing óAdd Newô on the top of the page. It is also feasible to 

see and edit the óMenu itemsô and óMenu Structureô by choosing óAppearanceô and óMenuô from the left 

navigation bar. 

 

Figure 22: WordPress - Quick edit 
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Figure 23: WordPress - Menu changes 

2.4.2 Google Analytics- Website traffic  

Google Analytics8 is a free web analytics service offered by Google that tracks website traffic and reports the 

results through Key Performance Indicators (KPIs). The COGNIFOG website is registered with Google 

Analytics. Google Analytics offers a vast number of reports related to website traffic, such as: 

¶ Number of sessions, users, and page views. 

¶ Average session duration and percentage of new sessions. 

¶ Demographic statistics (e.g., sessions per country). 

 

The analytics results, including some screenshots, will be presented in the reporting periods. According to 

COGNIFOGôs Grant Agreement some Key Performance Indicators for the website are shown in Table 2. 

 

Table 2: Key Performance Indicators for the website 

Key Performance Indicators 

Number of Unique Visitors to the website >3000 unique visitors by M36 

Number of new subscribers to newsletter 
>8 newsletters 

>2000 contacts reached 

 

                                                      
8 https://analytics.google.com  

https://analytics.google.com/
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3 Social Media networks 

The "Guidance Social media guide for EU funded R&I projects" states that "Social media provides a broad 

and targeted audience reach, maximizing the impact and successful exploitation of research results"Erreur  ! 

Source du renvoi introuvable.. According to the ñComplete Guide: Social Media for Horizon 2020 funded 

project -, social media activity will support in maximizing the impact of COGNIFOG, and it will help drive 

relevant audience to the projectôs website9. It is crucial that the consortium meets and accomplishes the below 

key performance indicators (KPI) for the project's social media, as it will play a significant role in promoting 

the project. (Table 3).  

Table 3: Key Performance Indicators for social media 

Key Performance Indicators for social media 

Number of followers in social networks 
>4.000 stakeholders reached 

>500 monthly impressions 

Social media networks play a crucial role in disseminating and communicating the project to stakeholders, 

potential partners, organizations, and journalists who might be interested in following its progress. As 

previously noted, they are valuable tools for reaching a broad and targeted audience and maximizing the impact 

and successful exploitation of the project's results. Social media such as LinkedIn10 and Twitter11 are 

considered as the most ñproficientò networks, where someone can disseminate activities, results etc. to people 

that might be interested in being involved. LinkedIn is different from the rest of the social media because it is 

specifically designed for business and professionals. Users mainly go to LinkedIn to showcase their job 

experience and professional thoughts Erreur  ! Source du renvoi introuvable.. Twitter is a fast and easy way 

to connect with your audience. It has over 310 million registered users and is still growing Erreur  ! Source du 

renvoi introuvable.. 

3.1 LinkedIn  

In January 2023, the project DCM, eBOS launched a showcase page on LinkedIn12. The LinkedIn profile will 

be kept current with the latest updates, with each post being tagged with relevant hashtags to increase visibility. 

With the capability to add up to three hashtag topics per page, the LinkedIn showcase page is poised to 

effectively promote the project and its developments. The chosen hashtags for COGNIFOG LinkedIn page 

are: 

- #cognifog 

- #cognifogproject 

To increase the visibility of the showcase page, the project partners will be collaborating in its promotion by 

reaching out to their networks and followers.  

                                                      
9 https://euagenda.eu/publications/complete-guide-social-media-for-horizon-2020-funded-project 
10 https://www.linkedin.com/company/cognifogproject/?viewAsMember=true 
11 https://twitter.com/cognifogproject 

 

https://offers.impactplus.com/getting-started-with-linkedin-marketing
https://www.linkedin.com/feed/hashtag/?keywords=copaeurope&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6747129049837043713&lipi=urn%3Ali%3Apage%3Ad_flagship3_company_admin%3BvGd8w%2BaAQ3CDPb4YohjVIQ%3D%3D
https://www.linkedin.com/feed/hashtag/?keywords=copaeurope&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6747129049837043713&lipi=urn%3Ali%3Apage%3Ad_flagship3_company_admin%3BvGd8w%2BaAQ3CDPb4YohjVIQ%3D%3D
https://euagenda.eu/publications/complete-guide-social-media-for-horizon-2020-funded-project
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Figure 24 - COGNIFOGôs LinkedIn page - View as administrator 

 

Figure 25 - COGNIFOGôs LinkedIn page - View as member 

3.2 Twitter  

To maximize the reach of the COGNIFOG project, the DCM, eBOS, established a new Twitter account in 

January 2023. This will help to better disseminate information and updates about the project via this widely 

used social media network. The hashtags used for COGNIFOG tweets are:  
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¶ #cognifogproject 

¶ #cognifog 

¶ #horizoneurope 

 

Figure 26 - COGNIFOGôs Twitter page 

 

3.3 YouTube 

Finally, with the aim of better dissemination and communication with the public, a dedicated YouTube13  

channel for the COGNIFOG project was established by the DCM in January 2023. This channel will serve as 

a platform for promoting engaging and informative videos produced during the project's lifecycle, providing 

audiences with an immersive experience and valuable insights into the project's objectives and outcomes. 

                                                      
13 https://www.youtube.com/@cognifogproject 

https://twitter.com/search?q=%23copaeurope&src=hashtag_click
https://www.youtube.com/@cognifogproject
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Figure 27 - COGNIFOGôs YouTube Channel 
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4 Project Branding Identity  

4.1 COGNIFOG logo 

According to an article by Mark Vaesen, ñA brand identity is how you want to present your project or business 

to your audience, and includes how you choose your name, the design of your logo, the colours and shapes or 

graphics you useò [4]. Furthermore, ñLogos are meant to enhance the brand by making it memorableò [5].  

When creating the project logo for COGNIFOG, the goal was to develop a minimalistic design that effectively 

represents the project's branding identity. In the first weeks of January 2023, three different logo options were 

presented to the consortium partners, who were then asked to vote on their preferred choice. The logo that 

received the most votes from the partners was ultimately chosen as the official logo for the project. 

 

 

Figure 28 - Suggested Logo 1 for COGNIFOG 

 

 

Figure 29 - Suggested Logo 2 for COGNIFOG 
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Figure 30 - Suggested Logo 3 for COGNIFOG 

Figure 31 below presents the final logo chosen by the consortium partners which will be used in all the project's 

materials such as this deliverable, the website, social media, and other communication channels. 

 

Figure 31 - The final Logo of the COGNIFOG project 

The selected logo uses colours based on dark blue and teal, see Figure 32. According to colour psychology14, 

blue is often associated with feelings of calmness, trust, and reliability. It is often used to evoke feelings of 

serenity and tranquillity, and is often associated with the sky and the ocean. Blue is also often associated with 

                                                      
14 Colour Psychology in Logo Design - Free Logo Critiques 

http://www.logocritiques.com/resources/color_psychology_in_logo_design/
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the colour of intelligence, and is thought to be a colour that promotes concentration and focus. Additionally, 

blue is often used in branding to convey a sense of trustworthiness, stability, and professionalism. Some studies 

have also shown that blue can have a calming effect on the mind and body, potentially helping to reduce stress 

and anxiety. Overall, the colour blue is often associated with feelings of peace, security, and reliability, making 

it a popular choice for branding and design. Additionally, teal is often associated with balance, harmony, and 

stability. It is a combination of blue and green, so it can evoke feelings of calmness and serenity like blue, as 

well as feelings of growth and renewal like green. Teal is also often associated with the ideas of trust, loyalty, 

and reliability. In branding, teal is often used to convey a sense of professionalism, dependability and stability. 

Teal is also associated with the idea of communication and it is often used in design to convey a sense of clear 

and effective communication. 

The graphic in the COGNIFOG logo is designed to symbolize the Cognitive Fog Framework (Cognitive-Fog) 

and the seamless integration of IoT-edge-cloud technologies. The graphic is simple, yet powerful, and 

effectively communicates the key ideas behind the project, making it an ideal representation of the 

COGNIFOG project. The overall design of the logo is intended to be modern, professional, and highly 

memorable, making it an effective symbol for the project and a powerful marketing tool. 

 

 

Figure 32 - The official colour scheme of the COGNIFOG project logo 

 

In addition to the project logo, all communication actions and materials such as website, social media, 

YouTube, articles, presentations, flyers, press releases, and publications etc. of the COGNIFOG project will 

contain the EU emblem with the text referring to Horizon 2020 funding.  
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Figure 33 - EU Emblem regarding EU funding 

eBOS has developed a collection of eye-catching visuals for the COGNIFOG project website and social media 

channels. These materials, which include engaging graphics, images, and infographics, will be easily 

accessible to all partners via the shared repository Project Netboard15 under the 'Dissemination & 

Communication material' section. The visuals have been designed to be highly versatile and can be used in a 

variety of contexts, including presentations, brochures, social media posts, and more. Partners are encouraged 

to make use of these materials as they work to disseminate information about the COGNIFOG project to a 

wider audience. 

 

     

Figure 34 - COGNIFOG Favicons 

 

 

Figure 35 - COGNIFOG Background visual 

  

                                                      
15 https://www.projectnetboard.com/ 

https://www.projectnetboard.com/
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eBOS also designed visuals for the social media accounts of the project with the correct dimensions as can be 

seen in the figures below: 

 

 

Figure 36 - COGNIFOG YouTube channel cover 

 

Figure 37 - COGNIFOG Twitter cover (1500x500px) 

 

Figure 38 - COGNIFOG LinkedIn cover (1536x768px) 
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4.2 Key Document Templates  

The DCM in collaboration with the project coordinator have prepared a few templates, assisting in a better 

implementation of the projectôs dissemination and communication activities. These templates were sent to the 

consortium and uploaded by the DCM to the Confluence shared workspace under the óTemplatesô section. 

These templates are: 

a) A Power Point Presentation Template for COGNIFOG project 

b) A Deliverable Template 

c) A Meeting Agenda Template 

d) A Meeting Minutes Template 

4.2.1 PowerPoint slides  

 

Figure 39 - COGNIFOG PowerPoint presentation template 1/5 

 

Figure 40 - COGNIFOG PowerPoint presentation template 2/5 

 

Figure 41 - COGNIFOG PowerPoint presentation template 3/5 
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Figure 42 - COGNIFOG PowerPoint presentation template 4/5 

 

Figure 43 - COGNIFOG PowerPoint presentation template 5/5 
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4.2.2 Deliverable template  

 

Figure 44 - COGNIFOG Deliverable Template 1/8 

 

Figure 45 - COGNIFOG Deliverable Template 2/8 
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Figure 46 - COGNIFOG Deliverable Template 3/8 

 

Figure 47 - COGNIFOG Deliverable Template 4/8 
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Figure 48 - COGNIFOG Deliverable Template 5/8 

 

Figure 49 - COGNIFOG Deliverable Template 6/8 






























