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Executive summary 

This deliverable, D6.3 óDissemination, Communication, Trainings, and Standardisation - Final Versionô, 

presents the impact-creation activities conducted throughout the whole duration of the COGNIFOG project. 

As the final report of WP6 on impact creation, this deliverable outlines the main activities and their level of 

achievement as well as the KPIs achieved and the different tools used in T6.1 Dissemination, Communication 

and Training Activities, T6.2 Exploitation Activities & Contributions to Standardisation, and T6.3 Liaison and 

Clustering Activities. This final version integrates all activities conducted over the 36-month period across 

Dissemination, Communication, Standardisation, Clustering, and Training. In the end, this deliverable 

evaluates the effectiveness of the projectôs impact strategy by providing final metrics on outreach and 

engagement. 

In terms of dissemination, all partners contributed to the publication of scientific results, white papers, journal 

papers and technical reports. The results of COGNIFOG were disseminated through various high-visibility 

avenues, including international conferences, trade fairs, and industrial exhibitions, as well as online 

demonstrations, technical webinars, and workshops. Such activities ensured the wide dissemination of project 

knowledge, facilitated the commercial exploitation of the results, and paved the way for new partnerships in 

the EU and other international innovative ecosystems. 

Regarding communication, the project maintained an active digital presence through regular updates on the 

project website, LinkedIn, and X (Twitter). A full suite of communication materials, including newsletters, 

flyers, posters, videos, press releases, blog posts, and public presentations, helped maximise visibility among 

stakeholders, industry communities, policy actors, and the wider public. 

Training sessions took the form of tutorials, PhD school participation, university seminars, online courses, 

webinars, workshops and publicly available educational resources. These sessions enhanced digital capabilities 

in edge-cloud computing, artificial intelligence, the Internet of Things, and cognitive systems for both 

academia and industry. 

Finally, this deliverable summarises the project's results in the field of standardisation, in particular 

participation in SDOs (OSGi, AIOTI, DIN, ISO/IEC SC41) and direct contributions to active working groups 

to harmonise the results of COGNIFOG research with the developing international standards. In the same way, 

liaison and clustering activities linked the project to the wider EU Cloud-Edge-IoT ecosystem and Digital 

Innovation Hubs (DIH), enhancing inter-project synergies and impact. As the final edition, D6.3 documents 

the complete impact footprint of COGNIFOG, provides final KPI achievements, and presents the overall 

effectiveness of WP6 activities across the project lifecycle. 

 

  

  

 

 

 



D6.3: Dissemination, Communication, Trainings, and Standardisation Final 

Version  
 

 Grant Agreement: 101092968 -9- 

 

Table of Contents 

List of Figures ............................................................................................................................................10 

List of Tables ..............................................................................................................................................11 

1 Introduction .............................................................................................................................................12 

1.1 Mapping Projectsô Outputs ................................................................................................................13 

2 Dissemination Strategy and Communication Activities ............................................................................15 

2.1 Dissemination and Communication Strategy......................................................................................15 

2.2 Tools, Channels, and Platforms .........................................................................................................16 

2.3 Dissemination and Communication Activities ...................................................................................23 

2.3.1 Communication Activities ..........................................................................................................24 

2.3.2 Dissemination Activities .............................................................................................................49 

3 Standardisation Activities ........................................................................................................................63 

4 Liaison and Clustering Activities .............................................................................................................66 

5 Relevant KPIs ..........................................................................................................................................71 

6 Conclusions .............................................................................................................................................73 

References ..................................................................................................................................................74 

 

  



D6.3: Dissemination, Communication, Trainings, and Standardisation Final 

Version  
 

 Grant Agreement: 101092968 -10- 

 

List of Figures 

Figure 1: COGNIFOG project Dissemination and Communication Phases. .................................................15 
Figure 2: Structure of the COGNIFOG website. ..........................................................................................16 
Figure 3: Website Analytics - Audience Overview. .....................................................................................17 
Figure 4: Google Analytics - pages and screens. ..........................................................................................18 
Figure 5: Website Analytics - New vs Returning Visitors. ...........................................................................18 
Figure 6: Website Analytics - Demographic details. ....................................................................................19 
Figure 7:Website Analytics ï Platform. .......................................................................................................19 
Figure 8: COGNIFOG's LinkedIn page analytics ï members reached. .........................................................20 
Figure 9: COGNIFOG's LinkedIn page analytics ï impressions. .................................................................21 
Figure 10: COGNIFOG's LinkedIn page analytics ï followers. ...................................................................21 
Figure 11: COGNIFOG's Twitter page analytics. ........................................................................................22 
Figure 12: COGNIFOG's YouTube Channel analytics ï views. ...................................................................23 
Figure 13:  COGNIFOG's YouTube Channel analytics ï content. ................................................................23 
Figure 14: Website updates since D6.2. .......................................................................................................25 
Figure 15: LinkedIn Newsletters. ................................................................................................................26 
Figure 16: Open-source tools. .....................................................................................................................27 
Figure 17: Meet the People Involved Campaign. .........................................................................................27 
Figure 18: Video Communication Campaign. ..............................................................................................28 
Figure 19: Publication posts. .......................................................................................................................29 
Figure 20: Content posts. ............................................................................................................................30 
Figure 21: Event participation posts. ...........................................................................................................31 
Figure 22: Reposts ......................................................................................................................................31 
Figure 23: Plenary posts ..............................................................................................................................32 
Figure 24: COGNIFOG website newsletters. ...............................................................................................34 
Figure 25: Newsletter pop-up window on website home page. .....................................................................35 
Figure 26: Newsletters. ...............................................................................................................................36 
Figure 27:UTA Newsletters mentioning COGNIFOG. ................................................................................36 
Figure 28: UTA Newsletters. ......................................................................................................................37 
Figure 29: Videos uploaded on YouTube. ...................................................................................................38 
Figure 30: Leaflets distributed and Poster displayed. ...................................................................................39 
Figure 31: Press releases available on the website. ......................................................................................40 
Figure 32: Press releases in magazines and newspapers. ..............................................................................42 
Figure 33: Consortium partners' website press releases. ...............................................................................43 
Figure 34: Independent press releases. ........................................................................................................44 
Figure 35: Blog posts on COGNIFOG website. ...........................................................................................45 
Figure 36: COGNIFOG external blogs ........................................................................................................47 
Figure 37: COGNIFOG internal blogs.........................................................................................................48 
Figure 38: COGNIFOG news blog posts. ....................................................................................................48 
Figure 39: COGNIFOG Tutorials. ...............................................................................................................57 
Figure 40: COGNIFOG public events. ........................................................................................................59 



D6.3: Dissemination, Communication, Trainings, and Standardisation Final 

Version  
 

 Grant Agreement: 101092968 -11- 

 

List of Tables 

Table 1: Adherence to COGNIFOG GA Deliverable and Task(s) descriptions. ............................................13 
Table 2: COGNIFOG press releases. ...........................................................................................................40 
Table 3: Participation in conferences. ..........................................................................................................49 
Table 4: Participation in trade fairs and events. ...........................................................................................51 
Table 5: Participation in workshops. ...........................................................................................................54 
Table 6: Trainings. ......................................................................................................................................55 
Table 7: Public events. ................................................................................................................................57 
Table 8: COGNIFOG journal papers. ..........................................................................................................59 
Table 9: COGNIFOG white papers. ............................................................................................................61 
Table 10: Standardisation activities. ............................................................................................................63 
Table 11: Open-Source tools. ......................................................................................................................64 
Table 12: Project collaboration activities. ....................................................................................................66 
Table 13: Other liaison activities. ................................................................................................................67 
Table 14: DIH activities. .............................................................................................................................69 
Table 15: D&C KPIs...................................................................................................................................71 
  



D6.3: Dissemination, Communication, Trainings, and Standardisation Final 

Version  
 

 Grant Agreement: 101092968 -12- 

 

1 Introduction  

The COGNIFOG project is set out to develop an innovative cognitive fog framework designed for monitoring, 

analysing, and orchestrating data flows across the IoTïedgeïcloud continuum. The framework improves 

the privacy, security, reliability, resilience, and safety of next-gen IoT applications by enabling real-time, 

context-aware processing near the data source. Through an integrated architecture, COGNIFOG addresses the 

challenges of distributed data, compute power, and low latency while achieving better overall resource and 

service efficiency. The project has made valuable contributions to the fast-changing Cloud-Edge-IoT 

environment, stemming from IoT architectures and technological contributions, after three years of focused 

development and validation. 

The Impact Creation WP6 focused on the dissemination of COGNIFOGôs public and private results, while 

ensuring sustainable value creation beyond the end of the project. T6.1 Dissemination, Communication, and 

Training Activities led the strategic design and implementation of outreach actions, managed communication 

channels, produced dissemination materials, and supported training and awareness-raising initiatives. T6.2 

Exploitation Activities & Standardisation Contributions focused on identifying exploitable assets, defining 

exploitation pathways for partners, supporting IPR considerations (T6.4), and contributing project knowledge 

to relevant standardisation bodies. T6.3 Liaison and Clustering Activities facilitated alignment with external 

initiatives, strengthened collaboration across the EU Cloud-Edge-IoT ecosystem, and maximised cross-project 

synergies. 

Although this deliverable primarily supports the activities of T6.1, it provides a comprehensive overview of 

the full spectrum of impact-related activities carried out across WP6, as dissemination, communication, 

standardisation, and clustering activities are inherently interconnected in delivering the project's goals. 

The objectives of the impact-related activities throughout the project included: 

¶ Dissemination: increasing awareness, sharing outcomes openly, and fostering scientific and industrial 

collaboration. 

¶ Communication: ensuring consistent project visibility across channels and maintaining a coherent and 

accessible narrative for all audiences. 

¶ Standardisation: contributing knowledge to ongoing standardisation efforts to strengthen 

interoperability and influence emerging international standards. 

¶ Clustering: establishing meaningful connections with related projects, strengthening community 

dialogue, and promoting complementarity across initiatives. 

This deliverable follows the structure outlined in the Table of Contents. 

Section 2 presents the dissemination and communication strategy, visual identity, tools, channels, and all 

actions implemented throughout the project, supported by tracking mechanisms used to monitor outreach 

performance. 

Section 3 summarises standardisation contributions by all partners. 

Section 4 outlines clustering and liaison activities focused on the Cloud-Edge-IoT ecosystem. 

Section 5 presents the results related to the projectôs performance against the agreed KPIs, providing a measure 

of the projectôs impact. 

Section 6 summarises the results of WP6 and presents the overall impact of COGNIFOG. 
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1.1 Mapping Projectsô Outputs 

This section aims to map COGNIFOG Grant Agreement (GA) [3] commitments, both within the formal 

Deliverable and Task description, against the projectôs respective outputs and work performed. 

Table 1: Adherence to COGNIFOG GA Deliverable and Task(s) descriptions.  

COGNIFOG Task 

Respective 

document 

chapter(s) 

Justification 

Task T6.1 ï Dissemination, Communication and training activities (M1 

ï M36; Leader: EBOS, participation: 

ALL)  
This task will start with developing a coherent strategy carefully 

designed to deliver the project's outreach, exploitation, dissemination, 

communication, and training activities that will ensure a lasting and 

effective wide-scale impact. The strategy will (i) identify opportunities 
for outreach and engagement throughout the project and will plan 

appropriate activities related to the different work packages of the 

project; (ii) include information about the visual identity of the project 
for a high recognition value, proper use of images, a partnersô channels 

table, and a monitoring and tracking tool; (iii) address regular feedback 

loops of the outreach and communication process to the work packages, 
as well as the identification of specific KPIs for communication, 

dissemination and exploitation to be monitored along the project. After 

the strategy definition, this task will focus on implementing the 

dissemination and communication strategy, developing and deploying 
information, tools, channels and platforms for the targeted stakeholders, 

and engaging in broader dissemination of the content developed within 

the project. The communication activities will focus on a 
transdisciplinary approach to stakeholder relationships to promote the 

actions of the project EBOS will be responsible for the design, 

development and maintenance of the projectôs website and social media 

channels. EBOS with the support of all consortium partners will also 
disseminate key projectôs results towards their wide range of clusters 

and associations as specified in Sections 2.2.1 and 2.2.2. 

Sections 2 
and 5. 

¶ Section 2 

describes in 
detail the 

dissemination 

and 

communication 
plan, as well as 

the activities 

related to this 
plan that have 

taken place so 

far and those 
expected to 

take place in 

the future.  

¶ Section 5 gives 

an overview of 
the current 

status of the 

key 
performance 

indicators of 

the 
dissemination 

and 

exploitation 

activities.  

Task T6.2 ï Exploitation activities & Standardization contributions 
(M1 ï M36; Leader: INTRA,participation: ALL) 

The project will jointly develop a wider engagement strategy and 

review and adapt it every 12 months based on findings and news of 
relevant external events. The strategy will follow established principles 

in impactful science and policy communication (e.g. use of trusted 

channels, multipliers and tailoring information to match targeted 

audience needs) and will lay out all the necessary aspects for the uptake 
of the proposed solutions during and beyond the project lifetime. The 

task will commence with the execution of an in-depth market analysis, 

presenting the competitive landscape w.r.t. solutions coming out of the 
project and for the main technological components. infrastructure, data 

services, etc. This will allow to carve a niche positioning for 

COGNIFOG outputs and build the value proposition for the uptake of 

the projectôs key exploitable assets by the different stakeholders. On 
this basis, a comprehensive exploitation strategy (D6.2) will be 

generated, laying out exploitation scenarios for the sustainable uptake 

Sections 3 

and 5. 

¶ Section 3 gives 
an overview of 

the activities 

happening 
under the 

exploitation 

and 

standardisation 
tasks. More 

details on the 

results derived 
from these 

activities will 

be included in 

D6.4. 

¶  Section 5 
includes key 
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of the different tools and components and an action plan to realise this. 

The action plan will be developed in close collaboration with activities 

carried out under WP2, WP3, WP4 and WP6 (for IP and innovation 
management). In addition, the strategy will incorporate the individual 

exploitation perspectives of the different partners and guide the 

establishment of partnerships with key initiatives that can act as 
amplifiers. The first version of the strategy will be maintained as a live 

document throughout the project and will be updated with specific post-

project exploitation actions 

at its final version. 

performance 

indicators 

related to 
standardisation 

that are 

expected to be 
fulfilled later in 

the project.  

Task T6.3 ï Liaison and clustering activities (M1 - M36; Leader: 

I2CAT, participants: ALL) 

T6.3 will align the project with ongoing initiatives of complementary 
technological projects related to the compute continuum from IoT-to-

edge-to-cloud, in order to ensure a common and strong European Task 

Force to face the challenges of the research supporting new services and 

applications on top of the cloud-edge-IoT to generate vast opportunities 
for different ecosystems and avoid vendor-lock in at the edge. 

Therefore, such communities and projects will be targeted with the 

objective of seeking advice and engaging them as multipliers. Such 
collaboration will include ongoing linked research and innovation 

activities, as well as projects funded under previous calls in H2020 (and 

also in the current Horizon Europe). Main activities include (i) analysis 

and selection of the most relevant associations, EU platforms and 
H2020/Horizon Europe projects related to cloud-edge-IoT; (ii) 

establishment and coordination of communication channels with these 

communities; (iii) definition of joint agreements and activities with 
projects and communities; (iv) organisation of joint events and joint 

white papers. 

Section 4 

and 
Section 5. 

¶ Section 4 
explains all 

efforts towards 

liaising and 
clustering 

activities.  

¶ Section 5 

includes key 

performance 
indicators 

related to 

clustering with 
other projects.   
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2 Dissemination Strategy and Communication Activities  

This deliverable builds on the dissemination and communication (D&C) framework [1,2] defined in the 

previous reporting period (M16). From M17 to M36, the consortium focused on putting this strategy into 

practice, refining it as the project advanced, and amplifying its reach to maximise COGNIFOGôs visibility and 

impact as concrete results emerged. 

The four phases of the strategy introduced early in the project (Awareness, Impact Acceleration, Results, and 

Valorisation) continued to shape all D&C activities during this period. As the project moved into its later 

stages, the emphasis shifted from initial awareness raising to highlighting mature achievements, sharing pilot 

outcomes, and supporting the preparation for exploitation. 

The main objectives for this period were to: 

Å Communicate the validated results generated by the three trials and the technical work packages 

Å Ensure strong visibility of the project results across members of the scientific, industrial, and public 

communities 

Å Enhance liaison with other related EU projects, initiatives and relevant standardisation bodies 

2.1 Dissemination and Communication Strategy  

 

Figure 1: COGNIFOG project Dissemination and Communication Phases. 

This section builds on the Dissemination and Communication plan defined in the previous. Throughout the 

second reporting period (Month 17 to Month 36), the consortium continued to implement this strategy, 

focusing on increasing project visibility, promoting emerging results, and preparing the groundwork for post-

project exploitation. 

The original D&C plan organised activities into four consecutive phases ( Figure 1): 

Å Phase 1 ï Create Awareness (M1ïM3) 

Å Phase 2 ï Accelerate Impact (M3ïM12) 

Å Phase 3 ï Results (M13ïM30) 

Å Phase 4 ï Valorisation (M31ïM36 and beyond) 
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This deliverable reports on the activities carried out during Phase 3 and Phase 4. Phase 3 (Results), spanning 

M13 to M30, focused on demonstrating the projectôs technological progress through publications, participation 

in events, and the first demonstrations of the three trials. Phase 4 (Valorisation), from M31 to M36, centred on 

communicating the final outcomes, showcasing the validated use cases, and supporting the preparation for 

exploitation and long-term sustainability of COGNIFOG results. 

Across both phases, the consortium maintained the structured D&C approach established at the start of the 

project, using targeted messages tailored to each stakeholder group and selecting the most effective 

dissemination channels. The visual identity, practises and templates presented in Deliverable D6.1 continued 

to be applied to all communication materials and activities. 

2.2 Tools, Channels, and Platforms  

This section provides an update on the channels, tools, and platforms first introduced in Deliverable D6.1, 

ñProject website and social media presence.ò These channels are used by the projectôs partners to reach out to 

the broader public and, more importantly, members of the scientific, industrial, and policy communities. The 

aim is to communicate the progress, outputs, and benefits of the COGNIFOG project effectively. 

Website  

One of the main communication channels for maximising outreach is the project website, supported by social 

media presence and the related dissemination materials. The website, was launched in January 2023 and is 

available at https://cognifog.eu/, remaining a central point for promoting the projectôs visibility since it serves 

as a hub for public deliverables, videos, publications, news, and updates on project events. 

 

Figure 2: Structure of the COGNIFOG website. 

During the period M17ïM36, the website underwent major updates in both structure ( Figure 2 ) and content 

to reflect the projectôs progress through its most recent activities. These improvements were mostly done to 

www.cognifog.eu

Home

About

Background & 
Morivation

Concept & Methodology

Objectives

Consortium

Use Case & Trials

Dissemination & 
Communication

Public Deliverables

Workshops,  Trainings, 
Webinars & Demos

Publications

Brochures & Flyers

Press Releases & Blog 
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Newsletters

Videos & Interviews

News & Events

Contact Us

https://cognifog.eu/
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ensure that the website remains a user-friendly and informative, aiming to improve the overall organisation of 

project results. The following consists of some of the main updates regularly done to the website: 

Å News and updates from project events. 

Å Visual and multimedia content, including photos and videos. 

Å Content from our latest blogs, newsletters, press releases, and publications.  

Å The most recently written deliverables. 

The website is maintained by EBOS and is designed in a way that ensures easy access across different devices 

and operating systems. The design follows the user-friendly and communication principles set out in 

Deliverable D6.1, while continuously being updated to accommodate new project results.  

 

 

Figure 3: Website Analytics - Audience Overview. 

One of the main KPIs tracked throughout the project was the number of visitors and their interactions with the 

project website. Compared to the previous reporting period, both the number of users and the average session 

duration increased following the website updates and content restructuring carried out between M17 and M36. 

Over the 36-month period, the site attracted 1,043 users, with a peak of engagement during the latest months 

of the project. As illustrated in Figure 3 these users generated over 13,500 tracked events and demonstrated an 

average engagement time of 3 minutes and 31 seconds per active user. 

These updates were regularly shared through social media channels and partner websites. Direct visits 

accounted for 37.8 % of all traffic, indicating that many users accessed the site intentionally or through saved 

links. Organic search (12.8 %) and organic social (3.7 %) also contributed to the overall visibility.  To further 

increase website traffic, the consortium systematically included redirect links in social media posts (LinkedIn 

and X) to direct users to detailed content such as news items, deliverables, and videos. In addition, online 

registration for project workshops and events was managed through the website, successfully attracting new 

visitors and increasing interaction rates. 
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Figure 4: Google Analytics - pages and screens. 

Figure 4, shows that the website recorded a total of 7,500 page views and approximately 14,000 tracked events. 

The homepage remained the most visited section, with around 1,600 views, followed by the Use Cases and 

Trials, Consortium, and Public Deliverables pages, each receiving between 100 and 150 views. The 

Publications and News & Events sections also attracted regular visitors, showing interest in project updates 

and outcomes. The average engagement time per active user was 3 minutes and 36 seconds, with users viewing 

an average of 1.1 sessions per visit.  

 

Figure 5: Website Analytics - New vs Returning Visitors. 

As shown in Figure 5, the website recorded a total of 1,000 new users and 142 returning users over the projectôs 

lifetime. This means that approximately 14% of visitors were motivated to re-engage with the website 

following updates, new publications, and announcements shared on social media.  
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Figure 6: Website Analytics - Demographic details. 

Another critical aspect of our analytics is the geographical distribution of website visitors. As illustrated in 

Figure 6, the website attracted visitors from more than 84 countries worldwide. The highest number of users 

originated from the United States (43.9%), followed by France (9.0%), Greece (9.0%), Cyprus (6.9%), and 

Spain (6.4%). Other European countries, such as Germany, Italy, and the United Kingdom, also contributed a 

notable share of visits. The average engagement time varied between 1 and 4 minutes per user, with the United 

States and France showing the longest interaction times (3 minutes 54 seconds and 3 minutes 44 seconds, 

respectively).  While the majority of traffic came from consortium member countries, the presence of visitors 

from regions such as India, Japan, and the United States highlights the global reach of the COGNIFOG 

communication activities. 

 

 

Figure 7:Website Analytics ï Platform. 

The technology overview presented in Figure 7 confirms that the COGNIFOG website was designed to ensure 

a user-friendly experience and full accessibility from multiple devices and operating systems, as described in 

D6.1. All users accessed the website through web browsers, with 58.5% visiting from desktop computers, 

41.1% from mobile devices, and a small fraction (0.4%) using tablets. In terms of operating systems, the 
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majority of visitors used Windows (481 users), followed by Android (388 users), Macintosh (237 users), Linux 

(172 users), and Chrome OS (143 users), while iOS devices accounted for a smaller share (43 users). 

Social Media Accounts 

Social media platforms such as LinkedIn and X are one of the most effective tools for reaching a broad, diverse 

audience. The COGNIFOG consortium has successfully used these platforms throughout the project to 

disseminate updates, results, and events, fostering strong engagement within the research and industrial 

communities. 

LinkedIn Page 

LinkedIn was the primary social media channel for the project because of its strong professional user base and 

relevance to industry and academia. Since the beginning of the project, the consortium has managed the official 

LinkedIn page at https://www.linkedin.com/company/cognifogproject/ . The page was regularly updated with 

news, deliverables, trial announcements, publications, and event participation. By the end of the project, a total 

of 193 posts had been published, highlighting the project's main results and activities.  

 

Figure 8: COGNIFOG's LinkedIn page analytics ï members reached. 

Upon reviewing our LinkedIn analytics over the past 12 months (Figure 8), we observed steady engagement, 

with noticeable peaks in activity in January and June, corresponding to major project milestones and 

dissemination events such as key technical updates, partner events, and public workshops. Overall, 

COGNIFOG content reached a total of 48,270 stakeholders (33,444 previously reached + 14,826 this period).  

https://www.linkedin.com/company/cognifogproject/
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Figure 9: COGNIFOG's LinkedIn page analytics ï impressions. 

Likewise, our impression analytics in Figure 9 show steady engagement across the past 12 months, with 

notable peaks in February, June, and September. During this period, COGNIFOG achieved a total of 31,819 

impressions, compared to 28,214 in the previous deliverable. With an average of over 2,600 impressions per 

month, COGNIFOG successfully meets and exceeds its KPI target of 500 monthly impressions. 

 

Figure 10: COGNIFOG's LinkedIn page analytics ï followers. 
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As of this reporting period, the COGNIFOG LinkedIn page has reached a total of 615 followers, reflecting 

steady and organic growth. Figure 10 illustrates the follower trend over the past 12 months, showing several 

short bursts of increased engagement, particularly around February and April. During this period, 147 new 

followers were gained, indicating continued interest in the projectôs progress. 

X Page 

The COGNIFOG project also maintained an active presence on X (formerly Twitter) under the handle 

@cognifogproject. X served as a complementary channel for the quick and wide dissemination of information, 

such as key updates, events, deliverables, and cross-linking to the project website and LinkedIn page.  

 

 

Figure 11: COGNIFOG's Twitter page analytics. 

As shown in Figure 11, by the end of the project the account had built a network of 367 followers from related 

accounts, including EU projects, research institutions, and industrial stakeholders. Due to the discontinuation 

of free analytics access on X, detailed engagement metrics could not be retrieved in the final reporting period. 

Nevertheless, the account remained active and visible, continuing to attract new followers and interactions 

through posts linking to the COGNIFOG website, publications, and event announcements 

YouTube Channel 

In addition to the website and social media platforms, YouTube was used as a visual medium to present project 

progress, demonstrations, and events. The official COGNIFOG channel, available at 
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https://www.youtube.com/@cognifogproject, served as an accessible platform for sharing dynamic, engaging 

content for both technical experts and the general public. 

 

Figure 12: COGNIFOG's YouTube Channel analytics ï views. 

As shown in Figure 12, the channel achieved 641 total views, with an accumulated watch time of 12.7 hours 

and 31 subscribers. This performance reflects a consistent and growing level of interest since the channelôs 

creation. The COGNIFOG consortium published a total of 13 videos, covering the projectôs three trials, 

webinars, and interviews. 

 

 

Figure 13:  COGNIFOG's YouTube Channel analytics ï content. 

The analytics presented in Figure 13 further illustrate the channelôs performance, recording 8,900 impressions 

and an impressions click-through rate (CTR) of 2.8%, with an average view duration of 1 minute and 11 

seconds. 

2.3 Dissemination and Communication Activities 

An overview of the D&C activities conducted throughout the project is provided in this section. 

Communication activities focused on informing the audience through multiple channels and tools such as 

social media, public events, white papers etc. The main objective of these activities was to highlight the societal 

https://www.youtube.com/@cognifogproject
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and technological benefits of the research conducted under the project. Dissemination activities, on the other 

hand, concentrated on presenting the projectôs scientific and technical results to the main target audiences such 

as the scientific and research community, industry stakeholders, and professional organisations. In these 

activities, results were presented in a structured, research-oriented format through scientific journals, 

conferences, workshops, seminars, and technical events.  

2.3.1 Communication Activities 

 

The consortium has selected the following communication activities by combining online and offline tools to 

reach audiences beyond the immediate project community, ensuring continued visibility beyond the projectôs 

lifetime. 

2.3.1.1 Online Project Website 

 

The COGNIFOG website serves as the projectôs main digital communication and dissemination hub. During 

the projectôs final period, the website was regularly updated, ensuring continuous communication of new 

results and materials. The main sections updated throughout the project included: 

Å Public Deliverables: regularly uploaded as they became available. 

Å Workshops, Trainings, Webinars & Demos: featuring event details, registration links, and post-event 

materials. 

Å Publications: listing scientific papers, white papers, and technical reports. 

Å Brochures & Flyers: summarising project objectives and results for dissemination at events. 

Å Press Releases & Blog Posts: communicating milestones, consortium news, and trial achievements. 

Å Newsletters: highlighting progress, results, and upcoming activities. 

Å Videos & Interviews: showcasing trial demonstrations, webinars, and stakeholder discussions. 

In parallel, updates shared on social media channels (LinkedIn and X) were systematically linked back to the 

website, ensuring cross-platform engagement. The following figures present the main pages that have been 

updated regularly during this reporting period, extending beyond what was initially described in Deliverables 

D6.1 and D6.2. 
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Figure 14: Website updates since D6.2. 

2.3.1.2 Social Media  

During the second phase of the project, the COGNIFOG consortium further developed its social media 

communication approach to support the communication of results. In this phase, the focus shifted from 

introducing the project to actively promoting outcomes, showcasing pilot achievements, and driving traffic to 

the website. The following section outlines the specific strategies implemented during the second phase of the 

project, in addition to those already presented in D6.2. 

1. LinkedIn Newsletter:  

In addition to the website newsletter, the COGNIFOG consortium launched a dedicated LinkedIn Newsletter 

series with 252 subscribers to disseminate key updates and results. The LinkedIn newsletter enabled the 

consortium to share content directly with a professional, research-oriented audience in an easily accessible 

manner. This campaign took advantage of the already existing and large number of followers the COGNIFOG 

project has on LinkedIn to share a series of periodic newsletters published through the official COGNIFOG 

LinkedIn page.  
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Figure 15: LinkedIn Newsletters. 

2. Open-source tools:  

As part of the projectôs commitment to openness and collaboration, the consortium promoted the release of 

its open-source components through dedicated social media posts. These announcements highlighted the 
availability of COGNIFOG tools on GitHub, encouraging developers to download, reuse, and contribute to 

the code.  
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Figure 16: Open-source tools. 

3. Meet the People Involved:  

To highlight the expertise behind the project, the consortium launched the ñMeet the People Involvedò 

campaign on LinkedIn. Each post introduced a COGNIFOG team member, showcasing their role, background, 

and contributions to the project. This campaign aimed to recognise partner expertise and connect the audience 

with the people driving COGNIFOGôs innovation. 

 

 

Figure 17: Meet the People Involved Campaign. 
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4. Video Campaign: 

The consortium launched a video campaign to showcase COGNIFOGôs progress and results visually as a way 

to present complex concepts, highlight real-world applications, and increase the projectôs visibility across 

multiple platforms. Short videos featuring project pilots, demonstrations, and partner interviews were shared 

on YouTube, LinkedIn, X, and the project website.  

 

Figure 18: Video Communication Campaign. 

5. Publications: 

Publications authored by consortium partners for COGNIFOG are shared on our website, accompanied by 

engaging social media posts that offer an overview of the content and links to the publication through our 

website.  
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Figure 19: Publication posts. 
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6. Materials:  

Infographics and their respective descriptions sourced from deliverables, leaflets, newsletters, or the interactive 

tools used in our meetings (Klaxoon, Figma) are also shared on social media to provide insights into the 

ongoing progress of our work. 

  

Figure 20: Content posts. 

7. Event Participation: 

Before each event, the D&C manager makes announcements on social media and supports participating 

partners with necessary materials (presentations, leaflets, posters, banners). The project partners engage during 

events by sharing live updates, networking, capturing photos for social media and the website, and distributing 

informative leaflets. Post-event, the D&C manager creates posts for social media, extending across LinkedIn, 

Twitter, and the dedicated events section on our website. All events are available at https://cognifog.eu/news-

and-events/.  

https://cognifog.eu/news-and-events/
https://cognifog.eu/news-and-events/
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Figure 21: Event participation posts. 

8. Reposts: 

We strategically repost content from related projects during collaborative activities, such as joint workshops 

and publications, as a way of promoting mutual visibility and collaboration. 

 

 

Figure 22: Reposts 
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9. Plenary meetings: 

During our face-to-face meetings, we actively engage with real-time social media updates. With these posts, 

we try to offer insights into the meetings and a look at the collaborative atmosphere and critical discussions. 

These posts are accompanied by pictures to showcase the real people behind the project and the dynamic nature 

of our meetings. 

 

Figure 23: Plenary posts 



D6.3: Dissemination, Communication, Trainings, and Standardisation Final 

Version  
 

 Grant Agreement: 101092968 -33- 

 

10. QR code: 

 

QR codes are used as a gateway to our projectôs website that improves accessibility and engagement. These 

QR codes are included in our social media posts, newsletters, and event materials, which enable users to access 

valuable information about our project with a simple scan. This approach increases convenience and promotes 

green practices by distributing project info without using printed versions of our leaflets.  

 

  

 

Figure 24: QR codes. 

 

2.3.1.3 Newsletters  

 

Throughout the project, the COGNIFOG consortium regularly prepared and disseminated newsletters to keep 

stakeholders informed about progress, achievements, and upcoming activities. A total of eight newsletters were 

published during the projectôs lifetime, covering major milestones, events, deliverables, and publications. 

Each newsletter was distributed via the subscriber mailing list and made available on the project website 

(https://cognifog.eu/newsletters/ ). In the final period, the consortium also expanded outreach by publishing 

https://cognifog.eu/newsletters/
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the newsletters as LinkedIn newsletters, increasing their visibility and engagement within professional 

networks. 

 

 

Figure 24: COGNIFOG website newsletters. 
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To encourage subscriptions and maintain regular communication, a newsletter pop-up page was added to the 

project homepage, reminding visitors to subscribe and stay informed.  

 

Figure 25: Newsletter pop-up window on website home page. 

The newsletters served as an accessible communication channel to share project updates and highlight partner 

contributions. They also provided concise summaries of technical results, project meetings, and participation 

in key European events, ensuring that both the research community and the general public remained informed 

throughout the projectôs duration. A brief description of our newsletters can be seen below:  

¶ COGNIFOG Newsletter 1: Introduces the COGNIFOG project, explaining what the project is about, 

who is involved, and how it aims to advance edge-cloud computing. 

¶ COGNIFOG Newsletter 2: Shares the first steps of the project, including early technical work, 

collaboration between partners, and the initial design of the COGNIFOG architecture. 

¶ COGNIFOG Newsletter 3: Provides an update on how the project is progressing, presenting early 

results, technical developments, and highlights from events and outreach activities. 

¶ COGNIFOG Newsletter 4: Focuses on how COGNIFOG ideas are being applied in practice, with 

updates on pilot use cases and platform evolution. 

¶ COGNIFOG Newsletter 5: Highlights more advanced developments, integration efforts, and growing 

results from trials. 

¶ COGNIFOG Newsletter 6: Shares updates on validation activities, cross-project collaboration, and 

progress in cloud-edge orchestration, AI, and security. 

¶ COGNIFOG Newsletter 7: Presents mature results from the pilots and key technical achievements. 

¶ COGNIFOG Newsletter 8: Presents the final results of the project, summarising the main 

achievements, lessons learned, and the expected impact of COGNIFOG.  
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Figure 26: Newsletters1. 

In addition to publishing its own newsletters, the COGNIFOG consortium continued to expand visibility by 

contributing content to newsletters from other organisations and initiatives, which were also referenced in our 

projectôs website.  

 

Figure 27:UTA Newsletters mentioning COGNIFOG2. 

 
1 https://cognifog.eu/newsletters/  
2 https://cognifog.eu/newsletters/  

https://cognifog.eu/newsletters/
https://cognifog.eu/newsletters/
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As illustrated in the figure below, COGNIFOG was featured in the Urban Technology Alliance (UTA) 

newsletters, which reached an international audience of smart city stakeholders and technology partners. The 

first publication introduced COGNIFOG as part of the UTA project portfolio, while subsequent editions 

highlighted its role within the European Cloud-Edge-IoT Initiative. A brief description of the UTA newsletters 

that feature or relate to COGNIFOG activities: 

¶ UTA Newsletter ï November 2022: Introduces key Urban Technology Alliance including emerging 

cloudïedgeïIoT ecosystems that later connect with COGNIFOG. 

¶ UTA Newsletter ï March 2023: Highlights cloudïedgeïIoT developments and collaboration 

opportunities relevant to COGNIFOG. 

¶ UTA Newsletter ï December 2023: Covers the European cloudïedgeïIoT initiatives and partner 

projects, helping position COGNIFOG within the broader smart city landscape. 

¶ UTA Newsletter ï June 2024: Shares updates on UTA-led workshops, including dissemination and 

engagement activities linked to COGNIFOG. 

¶ UTA Newsletter ï December 2024: Focuses on the role of COGNIFOG in advancing AI-powered 

edgeïcloud solutions for urban and public-sector use cases. 

¶ UTA Newsletter ï June 2025: Highlights ongoing and upcoming initiatives in smart cities, mobility, 

and digital infrastructure, including outcomes and lessons learned from COGNIFOG. 

 

 

Figure 28: UTA Newsletters. 

2.3.1.4 Videos 

 

During the final reporting period, 13 videos were released, covering both technical and non-technical aspects 

to engage a wide audience. The videos included project overviews, pilot demonstrations, partner presentations, 

and event recordings. They were made available on the project website and the COGNIFOG YouTube channel, 
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and were actively promoted across LinkedIn and X, reaching a total of over 1599 views across all channels 

(641 on YouTube, 868 on LinkedIn, 90 on X). 

 

Figure 29: Videos uploaded on YouTube. 

2.3.1.5 Brochures, Leaflets, Flyers, Roll-up Banners, Posters 

 

COGNIFOG produced a dedicated collection of printed dissemination materials, comprising three roll-up 

banners, two posters, and one multi-page leaflet, used across a wide range of international events. Across all 

activities, 1,384 printed copies were distributed at key conferences and exhibitions, including Smart City Expo, 

Securing AI, CYSAT, EUCEI, IoT Solutions World Congress, and the HBio Forum.  
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Figure 30: Leaflets distributed and Poster displayed. 

 

 

 

2.3.1.6 Press Releases  

 

All press releases related to the COGNIFOG project are publicly accessible through the project website at 

https://cognifog.eu/press-releases/. Diverse dissemination channels, such as local press, partner 

communications, and independent institutional platforms, were used to ensure broad visibility for COGNIFOG 

targeting both general audiences and specialised technical communities across Europe. 

https://cognifog.eu/press-releases/
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Figure 31: Press releases available on the website3. 

 

Table 2: COGNIFOG press releases. 

Ite

m 
Title  

Date

(s)  
Publisher Type Link  

1 

HiPEAC 2024 conference 

ï meet HaDEA-managed 

projects attending the 

event! 

Oct-

24 HaDEA 

Press release 

website 

https://hadea.ec.europa.eu/news/hipeac-2024-

conference-meet-hadea-managed-projects-attending-

event-2024-01-10_en 

2 

AI -empowered Edge 

Cloud Continuum for 
Self-aware Cognitive 

Computing Environments 

(COGNIFOG) Horizon 

Europe Project Kicks 

Off!  

Jan-

23 EBOS 

Press release 

website 

https://ebos.com.cy/ai-empowered-edge-cloud-

continuum-for-self-aware-cognitive-computing-

environments-cognifog-horizon-europe-project-kicks-

off/ 

3 

COGNIFOG 

AI-empowered Edge 

Cloud Continuum for 

self-aware cognitive 

computing environments  I2CAT 

Press release 

website https://i2cat.net/project/cognifog/ 

4 

i2CAT col·laborarà en el 

projecte COGNIFOG 

May-

23 espai.media 

Press release 

magazine/new

spaper 

https://espai.media/noticies/i2cat-collaborara-en-el-

projecte-cognifog/ 

5 

9th IEEE World Forum 

on Internet of Things 
2023 ï meet HaDEA-

managed projects at the 

event 

Oct -

23 HaDEA 

Press release 

website 

https://hadea.ec.europa.eu/news/9th-ieee-world-forum-

internet-things-2023-meet-hadea-managed-projects-

event-2023-10-16_en 

6 

i2CAT joins 

COGNIFOG, a research 

project that will enable 

May- 

23 I2CAT 

Press release 

website 

https://i2cat.net/i2cat-joins-cognifog-a-research-project-

that-will -enable-autonomous-data-management-for-

smart-iot-applications/ 

 
3 https://cognifog.eu/press-releases/  

https://hadea.ec.europa.eu/news/hipeac-2024-conference-meet-hadea-managed-projects-attending-event-2024-01-10_en
https://hadea.ec.europa.eu/news/hipeac-2024-conference-meet-hadea-managed-projects-attending-event-2024-01-10_en
https://hadea.ec.europa.eu/news/hipeac-2024-conference-meet-hadea-managed-projects-attending-event-2024-01-10_en
https://ebos.com.cy/ai-empowered-edge-cloud-continuum-for-self-aware-cognitive-computing-environments-cognifog-horizon-europe-project-kicks-off/
https://ebos.com.cy/ai-empowered-edge-cloud-continuum-for-self-aware-cognitive-computing-environments-cognifog-horizon-europe-project-kicks-off/
https://ebos.com.cy/ai-empowered-edge-cloud-continuum-for-self-aware-cognitive-computing-environments-cognifog-horizon-europe-project-kicks-off/
https://ebos.com.cy/ai-empowered-edge-cloud-continuum-for-self-aware-cognitive-computing-environments-cognifog-horizon-europe-project-kicks-off/
https://espai.media/noticies/i2cat-collaborara-en-el-projecte-cognifog/
https://espai.media/noticies/i2cat-collaborara-en-el-projecte-cognifog/
https://hadea.ec.europa.eu/news/9th-ieee-world-forum-internet-things-2023-meet-hadea-managed-projects-event-2023-10-16_en
https://hadea.ec.europa.eu/news/9th-ieee-world-forum-internet-things-2023-meet-hadea-managed-projects-event-2023-10-16_en
https://hadea.ec.europa.eu/news/9th-ieee-world-forum-internet-things-2023-meet-hadea-managed-projects-event-2023-10-16_en
https://i2cat.net/i2cat-joins-cognifog-a-research-project-that-will-enable-autonomous-data-management-for-smart-iot-applications/
https://i2cat.net/i2cat-joins-cognifog-a-research-project-that-will-enable-autonomous-data-management-for-smart-iot-applications/
https://i2cat.net/i2cat-joins-cognifog-a-research-project-that-will-enable-autonomous-data-management-for-smart-iot-applications/
https://cognifog.eu/press-releases/
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autonomous data 

management for smart 

IoT applications 

7 

Ƀɘ ŭɟɎůŮɘɠ Űɞɡ 

ɄŬɜŮˊɘůŰɖɛɑɞɡ ɄŬŰɟɩɜ 

Aug-

23 esos 

Press release 

magazine/new

spaper 

https://www.esos.gr/arthra/84640/oi-draseis-toy-

panepistimioy-patron 

8 

i2CAT and CYSEC join 

forces to advance IoT 

security within 

COGNIFOG Project  

CYSEC 

i2CAT 

Press release 

website https://www.cysec.com/i2cat-and-cysec/ 

9 

i2CAT participation in 

IoTSWC 2024 

May-

24 i2CAT 

Press release 

website https://i2cat.net/i2cat-iotswc-2024/ 

10 

i2CAT takes its expertise 

in ambient intelligence to 

IoT Solutions World 
Congress 2024 

May-
24 i2CAT 

Press release 
website 

https://i2cat.net/iot-solutions-world-congress-bcncyber-
i2cat/ 

11 

El proyecto Cognifog 

creará un procesamiento 

distribuido mediante 

redes cognitivas y 

autoadaptativas 

Aug-

25 

CASADOM

O.com 

Press release 

magazine/new

spaper 

https://www.casadomo.com/2024/08/07/proyecto-

cognifog-creara-procesamiento-distribuido-mediante-

redes-cognitivas-autoadaptativas 

12 

ȼ ɇɀȷ ɛŮŰŬůɢɖɛŬŰɑɕŮɘ 

Űɖ ɁŬɡŰɘɚɑŬ ɛŮ Űɖɜ 

ŰɖɚŮɥŬŰɟɘəɐ 

Oct-

25 THETOC 

Press release 

magazine/new

spaper 

https://www.thetoc.gr/koinwnia/_xoris-diafimisi/i-tma-

metasximatizei-ti-nautilia-me-tin-tileiatriki/ 

13 

 

AI -empowered Edge 

Cloud Continuum for 

self-aware cognitive 

computing environments - TMA 

Press release 

website https://tma.gr/rd-projects/cognifog/ 

14 

Les entitats TECNIO, els 

teus desenvolupadors 

tecnològics - 

ACCIÓ - 
Agència per 

la 

Competitivit

at de 

l'Empresa Profile 

https://comunitats.accio.gencat.cat/c/document_library/

get_file?uuid=5e965d13-5c85-48c9-8236-

7733a4dbd5df&groupId=901324 

15 

eBOS Co-Hosts the 

COGNIFOG Consortium 

Meeting in Nicosia, 

Cyprus 

Jun-

25 

EBOS 
Press release 

website 

https://ebos.com.cy/ebos-co-hosts-the-cognifog-

consortium-meeting-in-nicosia-cyprus/ 

16 Future proof security  - 

CYSEC 

Brochure 

https://9332937.fs1.hubspotusercontent-

na1.net/hubfs/9332937/Brochure-Innovation-

CYSEC%202024.pdf 

17 

European Health and 

Digital Executive 

Agency: Discover AI-
related projects 

Apr-
25 

insight EU 
Monitoring 

Press release 

magazine/new
spaper 

https://ieu-monitoring.com/editorial/european-health-

and-digital-executive-agency-discover-ai-related-
projects/608862?utm_source=ieu-portal 

18 

Data Week 2025: Meet 

HaDEA-managed 

projects working on AI-

enabled services in the 

cloud-edge continuum 
May-

25 

HaDEA 

(European 

Health and 

Digital 

Executive 

Agency) 
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https://hadea.ec.europa.eu/news/dataweek-2025-meet-

hadea-managed-projects-working-ai-enabled-services-
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Discover HaDEA-

managed AI-related 

projects 
Apr-

25 

HaDEA 

(European 

Health and 

Digital 

Executive 

Agency) 

Press release 

website 

https://hadea.ec.europa.eu/news/discover-hadea-

managed-ai-related-projects-2025-04-14_en 

https://www.esos.gr/arthra/84640/oi-draseis-toy-panepistimioy-patron
https://www.esos.gr/arthra/84640/oi-draseis-toy-panepistimioy-patron
https://www.cysec.com/i2cat-and-cysec/
https://i2cat.net/i2cat-iotswc-2024/
https://i2cat.net/iot-solutions-world-congress-bcncyber-i2cat/
https://i2cat.net/iot-solutions-world-congress-bcncyber-i2cat/
https://www.casadomo.com/2024/08/07/proyecto-cognifog-creara-procesamiento-distribuido-mediante-redes-cognitivas-autoadaptativas
https://www.casadomo.com/2024/08/07/proyecto-cognifog-creara-procesamiento-distribuido-mediante-redes-cognitivas-autoadaptativas
https://www.casadomo.com/2024/08/07/proyecto-cognifog-creara-procesamiento-distribuido-mediante-redes-cognitivas-autoadaptativas
https://www.thetoc.gr/koinwnia/_xoris-diafimisi/i-tma-metasximatizei-ti-nautilia-me-tin-tileiatriki/
https://www.thetoc.gr/koinwnia/_xoris-diafimisi/i-tma-metasximatizei-ti-nautilia-me-tin-tileiatriki/
https://tma.gr/rd-projects/cognifog/
https://comunitats.accio.gencat.cat/c/document_library/get_file?uuid=5e965d13-5c85-48c9-8236-7733a4dbd5df&groupId=901324
https://comunitats.accio.gencat.cat/c/document_library/get_file?uuid=5e965d13-5c85-48c9-8236-7733a4dbd5df&groupId=901324
https://comunitats.accio.gencat.cat/c/document_library/get_file?uuid=5e965d13-5c85-48c9-8236-7733a4dbd5df&groupId=901324
https://ebos.com.cy/ebos-co-hosts-the-cognifog-consortium-meeting-in-nicosia-cyprus/
https://ebos.com.cy/ebos-co-hosts-the-cognifog-consortium-meeting-in-nicosia-cyprus/
https://9332937.fs1.hubspotusercontent-na1.net/hubfs/9332937/Brochure-Innovation-CYSEC%202024.pdf
https://9332937.fs1.hubspotusercontent-na1.net/hubfs/9332937/Brochure-Innovation-CYSEC%202024.pdf
https://9332937.fs1.hubspotusercontent-na1.net/hubfs/9332937/Brochure-Innovation-CYSEC%202024.pdf
https://ieu-monitoring.com/editorial/european-health-and-digital-executive-agency-discover-ai-related-projects/608862?utm_source=ieu-portal
https://ieu-monitoring.com/editorial/european-health-and-digital-executive-agency-discover-ai-related-projects/608862?utm_source=ieu-portal
https://ieu-monitoring.com/editorial/european-health-and-digital-executive-agency-discover-ai-related-projects/608862?utm_source=ieu-portal
https://hadea.ec.europa.eu/news/dataweek-2025-meet-hadea-managed-projects-working-ai-enabled-services-cloud-edge-continuum-2025-05-26_en
https://hadea.ec.europa.eu/news/dataweek-2025-meet-hadea-managed-projects-working-ai-enabled-services-cloud-edge-continuum-2025-05-26_en
https://hadea.ec.europa.eu/news/dataweek-2025-meet-hadea-managed-projects-working-ai-enabled-services-cloud-edge-continuum-2025-05-26_en
https://hadea.ec.europa.eu/news/discover-hadea-managed-ai-related-projects-2025-04-14_en
https://hadea.ec.europa.eu/news/discover-hadea-managed-ai-related-projects-2025-04-14_en
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i2CAT joins 

COGNIFOG, a research 

project that will enable 

autonomous data 

management for smart 

IoT applications 

May-

23 

i2CAT  
Press release 

website 

https://i2cat.net/i2cat-joins-cognifog-a-research-project-

that-will -enable-autonomous-data-management-for-

smart-iot-applications/?lang=ca 

 

A total of five press releases were published in local magazines and newspapers, including items featured in 

espai.media, CASADOMO.com, inside EU monitoring, ESOS.gr, and THETOC. These publications helped 

the project reach a broad general audience, especially in Spain and Greece, offering accessible and non-

technical coverage of COGNIFOGôs mission, partner activities, and early results. 

 
Figure 32: Press releases in magazines and newspapers. 

 

https://i2cat.net/i2cat-joins-cognifog-a-research-project-that-will-enable-autonomous-data-management-for-smart-iot-applications/?lang=ca
https://i2cat.net/i2cat-joins-cognifog-a-research-project-that-will-enable-autonomous-data-management-for-smart-iot-applications/?lang=ca
https://i2cat.net/i2cat-joins-cognifog-a-research-project-that-will-enable-autonomous-data-management-for-smart-iot-applications/?lang=ca
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In addition to the local press, the consortium partners published a substantial number of announcements on 

their own institutional websites. Partners such as EBOS, I2CAT, TMA, CYSEC, and LMS collectively 

released ten online press statements covering project milestones, event participation, research achievements, 

and technical updates.  

 

  

    

 

Figure 33: Consortium partners' website press releases. 

 

Beyond partner-owned channels, COGNIFOG also appeared in independent international outlets, including 

five official publications from the European Health and Digital Executive Agency (HaDEA). These press 
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releases featured COGNIFOG alongside other Horizon Europe initiatives, providing high-level exposure 

across EU-level platforms. Additional listings were published on external institutional directories such as 

ACCIčôs TECNIO technology developer catalogue. 

 

 

 

Figure 34: Independent press releases. 

 

2.3.1.7 Fora & Blogs 

 

Throughout the project, COGNIFOG has been featured across a wide range of blogs and online fora, both 

external and partner operated. In total, we have fifteen blog publications that highlight project achievements, 

technical developments, pilot activities, and participation in key events. All blog-related publications and 






























































